
Valenciaport social networks

The connection that

crosses the seas



The Valenciaport’s Port Community has strengthened its
collaboration during the COVID-19 crisis thanks to social
networks:

• We had presence in all the networks with the following
followers at present:

Twitter: 5,657
Instagram: 1,691
Facebook: 646
LinkedIn: 8,606
YouTube: 480

• More than 200 videos
• More than 3 million impressions of posts on Twitter alone

since January 2020.
• Sharing of information, photos and videos via WhatsApp

and email
• Holding virtual business meetings and public events via

Microsoft Teams, Zoom, etc.
• Using more than 12 languages.
• Interaction with 50 local, national and international

media.
• Engagement with industry professionals from all around

the world's leading ports in multi-thematic and multilingual
webinars.

The social media 

network



1. Valenciaport on LinkedIN:

a meeting point for cruise profesionals



We are communicating on daily bases with our
LinkedIn Cruise Community

We also share with likes and recommendations all the
news published by MEDCRUISE, CLIA, other Ports and
Destinations because we firmly believe that if we all
support each other by giving each other visibility, we
will find a joint, solidary and safe way out of this
difficult situation.







VALENCIA CIUDAD DE CRUCEROS VIDEO PROMOCIONAL PUERTO DE VALENCIA Y DE VALENCIA TURISMO - Bing 
videoALENCIAPORT

2. Valenciaport’s vídeos: 

the testimony of our emotions

during this difficult year

El mayor crucero del mundo atraca en el puerto de Valencia - Bing video

Valencia: una ciudad ideal para todo tipo de cruceros - Bing video

MSC Meraviglia visita Valenciaport - Bing video

https://www.bing.com/videos/search?q=youtube+valenciaport+cruceros&&view=detail&mid=EE5EB6FBBBAD9B2BB3A4EE5EB6FBBBAD9B2BB3A4&&FORM=VDRVSR
https://www.bing.com/videos/search?q=youtube+valenciaport+cruceros&docid=608019235798532923&mid=23911A1C9AC1FC69637123911A1C9AC1FC696371&view=detail&FORM=VIRE
https://www.bing.com/videos/search?q=youtube+valenciaport+cruceros&docid=608036325473601489&mid=B3BD7D4204E1A3CB21F4B3BD7D4204E1A3CB21F4&view=detail&FORM=VIRE
https://www.bing.com/videos/search?q=youtube+valenciaport+cruceros&&view=detail&mid=B47425756C841C749664B47425756C841C749664&&FORM=VDRVSR
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Video is the king of the new 
communication.

Videos have become the king of the new 
era of social media communication.

Valenciaport works with a video news 
service and generates audiovisual 
materials to use in social medias, 

television and radio stations.



https://www.instagram.com/tv/B_AX
AkhqfLs/?utm_medium=copy_link

https://twitter.com/AutPortValencia/status/125
6874536680722434

https://twitter.com/AutPortValencia/status/12
52915564743401472

https://twitter.com/AutPortValencia/status/12
44932437509103617



3. Our social media are the voice
of Valencia as a cruise destination



Valencia

Social media management has 
encouraged many destinations to 
prepare offers for cruise tourism 

in the new normality:

The themes are multiple and of 
great interest:
- Gastronomy

- Adventure
- Culture

- Sport
- Shows





4. Valenciaport’s social medias presence is the

instrument to inform our stakeholders in real time about our

cruise services



https://twitter.com/AutPortValencia/status/13
69634465757208577?s=20

https://youtu.be/vMEhQInrIsU
https://www.instagram.com/p/CE_uaGWK_Y3/?utm_s
ource=ig_web_copy_link



WE ARE BACK!

Our first call: June 27th
“MEIN SCHIFF 2”, TUI

We informe medias, stakeholders and the
industry how we acchieved it all together



Thank you for your Support!

www.valenciaport.com


